
How it works: Guests earn points for every purchase —
the more they spend, the more they earn. Points can be
redeemed for free items, discounts, or exclusive menu
rewards.

Why it works:
Simple to understand and easy to track.
Encourages repeat visits to “level up.”
Bonus-point days or double-points events spark
excitement and urgency.

Best for: Casual dining, fast-casual restaurants, and
multi-location brands.

1. POINT-BASED PROGRAMS

POPULAR LOYALTY PROGRAM
MODELS FOR RESTAURANTS

chefstore.com

Loyalty programs are the perfect recipe for keeping guests coming back for seconds. Whether you’re
running a cozy café or a full-service restaurant, the right rewards program can turn one-time diners
into lifelong fans.

Here are four proven program types that help restaurants build buzz, boost revenue, and strengthen
relationships with guests.

The Secret Ingredient to Customer Loyalty? Smart, Simple, and Rewarding Programs

How it works: The classic “Buy 9, Get the 10th Free”
system rewards frequency and loyalty tied to specific
menu items.

Why it works:
Offers instant gratification and tangible rewards.
Easy to promote in-store or digitally.
Strengthens attachment to signature or fan-
favorite products.

Best for: Coffee shops, bakeries, smoothie bars,
sandwich spots.

2. ITEM-BASED PROGRAMS

How it works: Guests pay a monthly or annual fee
for exclusive benefits like free delivery, special menu
items, or members-only events.

Why it works:
Creates reliable recurring revenue.
Builds a sense of community and belonging.
Appeals to loyal fans who love VIP treatment.

Best for: Brands with strong local followings or
frequent-visit customers.

3. SUBSCRIPTION REWARDS

How it works: Offer limited-time perks such as birthday
treats, midweek discounts, or surprise flash offers.

Why it works:
Keeps engagement high all year long.
Creates urgency that drives immediate visits.
Personalized promotions strengthen emotional
connection.

Best for: Brands with strong local followings or frequent-
visit customers.

4. PROMOTIONAL REWARDS

PRO TIP

Keep your program simple, consistent, and rewarding. Mix and match styles to
keep your program engaging, but make sure participation is easy and rewards
stay profitable. Freebies are great motivators, but if they reduce your margins
too much, the program can end up hurting your business.
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